(http://www.thenewafrica.info) PETA

JOURNAL OF CHANGE. AS IT HAPPENS
— Wednesday, November 20, 2013 —

Aﬁ lC‘ll] e
BUSINISS i

Gervais Koffi Djondo
Tony Elumelu

DmﬁﬂlTE MNISSAMN

*.-'I Lulus:#t@m:w%—mrg_c_@
;‘bﬁt\mnnmzn Microsail Eﬁﬁm ”.I"‘
WD EPG A l NEC (@),

AFRICAS 2:cw="
BEST S
BRANDS %%

Exclusive ranki ckn
Africa'smost-a mlred EE.BJHE_;“

and valuable brands e

Cover African Business: Africa's Best Brands

PERSPECTIVES (HTTP://WWW.THENEWAFRICA.INFO/PERSPECTIVES/)

» Economy (http://www.thenewafrica.info/topic/economy/)

Best Brands In Africa



DATE SUMMARY / AUTHOR
Nov 14, 2013 TheNewAfrica

In the November issue of pan-African monthly African
Business, for the first time, the full findings of a survey
conducted by Brand Africa in partnership with Brand
Finance Africa and TNS are exclusively listed by
category and country.

Africa’s most valuable brands are dominated by South African
brands, MTN (telecomunication), and three retailers: Woolworths,
Shoprite and Pick n Pay. The Nigerian Globacom comes in at number
five with two drinks companies taking the next two spots, Castle beer

and Tusker.

The survey was conducted in two parts — one studies the most
admired brands on the continent and the other looks at the most

valuable brands operating in Africa.

One surprising finding is that brands originating in Africa are not
only holding their own against international household names, but in
some instances outperforming international brands. While brands
such as Nike and MTN rule the roost, the high placing of expensive
brands such as Rolex reflects the growing trend in Africa towards the

high-end of the luxury market.

To access the latest edition of African Business and to view the full
listings and the report (from page 16 on) please click here
(http://issuu.com/icpubs/docs/ab1113 lowres). B bw

African Business is on Facebook
(https://www.facebook.com/pages/African-Business-
Magazine/114117578656259) and Twitter
(https://twitter.com/AfricanBizMag).

Please read the original story at: (3 African Business
(http://issuu.com/icpubs/docs/abl 113 _lowres)

Further sources: 8 Apo
(http://appablog.wordpress.com/2013/11/06/african-business-

magazine-releases-its-survey-of-africas-most-valuable-brand)
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our journey from the first idea to the launch.
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