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In the November issue of pan-African monthly African 

Business, for the first time, the full findings of a survey 

conducted by Brand Africa in partnership with Brand 

Finance Africa and TNS are exclusively listed by 

category and country.

Africa’s most valuable brands are dominated by South African 

brands, MTN (telecomunication), and three retailers: Woolworths, 

Shoprite and Pick n Pay. The Nigerian Globacom comes in at number 

five with two drinks companies taking the next two spots, Castle beer 

and Tusker.

The survey was conducted in two parts – one studies the most 

admired brands on the continent and the other looks at the most 

valuable brands operating in Africa.

One surprising finding is that brands originating in Africa are not 

only holding their own against international household names, but in 

some instances outperforming international brands. While brands 

such as Nike and MTN rule the roost, the high placing of expensive 

brands such as Rolex reflects the growing trend in Africa towards the 

high-end of the luxury market.

To access the latest edition of African Business and to view the full 

listings and the report (from page 16 on) please click here

(http://issuu.com/icpubs/docs/ab1113_lowres). bw

African Business is on Facebook

(https://www.facebook.com/pages/African-Business-

Magazine/114117578656259) and Twitter

(https://twitter.com/AfricanBizMag).

Please read the original story at: � African Business 

(http://issuu.com/icpubs/docs/ab1113_lowres)

Further sources: � Apo

(http://appablog.wordpress.com/2013/11/06/african-business-

magazine-releases-its-survey-of-africas-most-valuable-brand)

.



TheNewAfrica likes to thank the institutions,

organizations and companies mentioned below

for their inspiration, input and advice on

our journey from the first idea to the launch.

Special thanks go to Sabine Becker, Dario Suter, Jürgen Wagentrotz,

#African Brands (/tag/african-brands/)

#African Business (/tag/african-business/)

#African Press Agency (/tag/african-press-agency/)

#Global Brands (/tag/global-brands/)

Tags:

Share with:

(http://www.thenewafrica.info/favorite-brands-africa/?share=facebook&nb=1)

(http://www.thenewafrica.info/favorite-brands-africa/?share=twitter&nb=1)

(http://www.thenewafrica.info/favorite-brands-africa/?share=google-
plus-1&nb=1)

(http://www.thenewafrica.info/favorite-brands-africa/?share=linkedin&nb=1)

(http://www.thenewafrica.info/favorite-brands-africa/?share=email&nb=1)

� LEAVE A COMMENT

SUBMIT COMMENT

PRESS (/PRESS/) MEDIA K IT (/MEDIAKIT/)

ADVERTISING (/ADVERTISING/)

IMPRINT /  CONTACT (/CONTACT/)

.



Fitsum Asgodom, Yasser Bagersh,

Tobias Kahler and Ulrich Proeschel.
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