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'THE GOVERNMENT has sef
b up a high-powered task team of
: top officials to investigate ways
f regulating the alcohol pro-
fducing industry:

i This comes as pressure is
imounting from some depart-
sments for a ban on all alcohol
Fadvertising, with others seek-
Fing limitations on spun&orship,

and a raising of the aleohol
urchasing age from 18 fo 21,

- Anoutrightadvertising ban
o~ heavily supported by Health
inister Aaron Motsoaledi and

Ao year mth mass media reve-
Anuégut. by ‘about RI8bh.for,

“fabove-the-line advertizing,
'_I;-g: ceording to marketing and
dmedia analyst Chris Moerdyk,
But Motsoaledi has come

‘fout fighting, describing his de-

partment's campaign as being
d¥at war" with alcohol in a Spe-
icial Assignment programme
ast week. He said the next step
s to introduce legislation to
dgeontrol the harmful effects of
daleohol, including the banning

ocial Development Minister
athabile Dlamini— would cost .
“#the-industry about R2:6 billion.” }

JUNUS Ddiue
brewing as
booze ads
ban Iooms

of almhol-advertislng".

This followed on his parlia-
mentary budget vote speech in
which he said: "“The need for
targeting tobacco and alcohol
has already been ontlined and
no. matter how many finan-
clally powerful people and in-
stitations make noise abont 1t
I can stake my life on it.,,
are going to fight with our hare
knuckles to achieve this, paiti-
cularly a ban on advertising of
tobacco and aleohol. It's a point
of no return and the sooner the

-tobaceo and alechol industry

understand this, the better.™’
Last Decernber Dlamini said
drastic legislation was naedad

i comt ek, b

tAEcoud
wclude a ban
liguor licences and making
drinking before driving illegal.
Social Development Depart-
ment chief director Connie
Nxumalo sketched the history
of proposed restrictions onthe
liguor industry
She said a summit on aleo-
hel and drug abuse had been
held.in Durban in March -
which included provmcml gov-

ernments, the national govern- -

on a]qn}\pl;adverwm he
tismg, a moratoriim onsnewss SosNxumalg,

ment, - ttade umi}ns am:l the
central drug ‘authority - and
had passed resolutions Which
included & proposal'fo ban the
_sponsorship of ‘booze brands at
gports, arts and cultral events.

A technical team from her
department, with 10 other gov-
ernment departments: includ-

ing Trade and Industry (dt),”

Higher and Basic-Education
and Transport was dramng up
policy proposals on ways “to
harmonise laws and PO]..‘IC‘IES

for effective. governarice’ of

liguor” with the emphasis’on
restricting the accessibility to

liquor, and’ cutting of trading

Hours: A draﬁ report had been

ated i};} -
o
h@%ﬁﬂf .
Ahi

Jiilesl to

laced b
new legislation: or reglilations
wonld be ready before next
wyear, but there were some
“quick fix" proposals which
might be ready by early hext
- year. The-dtiwas reviewing the
regulations applying -to the

industry, looking at managing.

liquor ouflets and their. hnurs
of operation.

‘Indusiry Association fur
Rasyonszble Alcohol Dse

spokesman Adrian Botha said-

no convincing evidence existed
that banning advertising re-
duced consumption.

Moerdyk said brand leaders
:r&mld in fact benefit from an

vertising ban by increasing
_market shg.:re “at the expense of

_ lesser-plaﬁed brands".

“He put-the pﬂtenﬂ&l loss of
jobs ﬂiruughabanatz 500 low-
earner &lnp]ujfers mainly inthe
print a.nd out«:uf home sectors,

- Mag well”! as sports marketing
and mana ement companies”,
He'" ere would be an
esﬂmaﬁbﬂ, R280 million value-
added tax" tevenue loss to the

fiscus, "Loss of above-the-line
aﬂmﬁsmg rme for mass.
media ‘would bs' Rlbn, ““M‘uf

! wrsepdyk saidaHe: added th
. wOME e a2l Merions J:rﬁiﬁci

on the SABC", which would
lose about R4Mm a year in
revenue. DSty and etv would
lose abﬁut’RﬁﬂQm

The' would be lost by
radio, stations, lifestyle maga-,
zines-and newspapers, The loss
of reveniie including sponsor-
ship, sports deve ent lever-
aging; -events: “below-the-

line activities would be.about -

R2.6b1l Business Watch, -pagnu
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EMPLOYEES in tratﬁtiunal adver-
tising agencies are the most "
likely to lose their jobs if the
government passes the mooted
ban on alcohol advertising,
according to markerhng analyst
Thebe lkalafeng.

Jkalafeng said yesterday

- adspeml would shift from tradi-

tional advertising such as print,

landlocked country.in eastern

-Europe between Romania and

Ukraine, has the highest
recorded and unrecorded alco-

----- A L L L L R L E L LT

hpl :onsumphun a_mangadi&ts
15 years and-older in litres per
capita in the world (18.22).
South Mrn:ans consume 9.46
litres pér capita in'total,
‘Ikalafeng said: “There's
always going to be different
ways to skin a cat. If you look
at cigarette advmising. they'v
created ather avenues of adver

broadcast and billboard adver- - tising, Government shouldn't b
tising to below-the-line or advocating for eradicating
influencer-driven marketing alcohol advertising, but should
strategies as they were amore  be advocating for responsible
covert form of advertising. mmmm[catlnn of advertising
“The biggest casualty of it~ alcohol”,
will be ﬂm mhﬂmentuf hmurﬂ[ng tn ma:l-mt rmard
South African'sports: All the: big inthe past :
federations depend on'SAE for- -‘.‘" r 1"Ap‘ril‘.u¥ﬁ~? aggregatéd™
sponsorship,” Ikalafeng said, a:kpemi across media types
mentioning cricket and rugby.  was R34.7 billion. The biggest
“Perhaps as much as advertiser was Unilever, which
R500 million is spent on sport.”  spent R1.69bn; Shoprite Hold-
According to a study on’ _ ings spent R1.38bn and SAB-
worldwide alcohol consumption  Miller R638 million. -
published recently by the Warld Between the biggest three
Health Organisation, Moldova, a2  alcohol companies in South. .

Africa — Distell, Brandhouse ant
SABMiller ~ they spept about
R1.3bn on advertising in the

year to April: —Ashaipaﬂr.man



