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Com an News

African creators need to invest in bullding brancs

 South Afrlean-bom lend-

Ing macketer Thebeotalle
Tkalafeng in in Uganda
conduicting A aerlen of
worlsheps, Fredrick
Maslga sounded him

oilt on A variety of lasues,
Excerpla!

Why fa It Importnnt to
hrand businoss, prodnet
or even porspna?

A hrand 1s & promise mide
and pramlse to e kept, TVA
abaut dentity, Tt about dis-
tinetion, In todny's multime=
dln, multl=uompotitor, mul=
tenptinns and Juat ton much
plain elutiar, the hrond in a
ahort hind forwhit differan-
tuten your hualnesd ar aelf,

How aan Afviesn hrands
penetvate  competitive
Werlern or Aslan mar:
et
Afclonn orentora: need 10
nvorl I haidlding henmda,
Among the world's top 100
hrands, AR/100 are Amerlean
il a unuph‘a nre Jupanese,
TndTin, Chiness,  Awadlah,
wle, Nov Afelonn beands, Wo
ne mare eonramera ritler
than ureators, Tak most ims
vty wa Tnek eonfidung
n nur ammf to hild mnd
anpport "mande n Adviun”
We neett o apsate n unipn
offering ol distingtinn
af whit "Mude in: Afrles”
mwang “Madw in Garmany™
menni - engineering exool=
lonee,  *Maide In Jopant
menna prodlaln “"Mada In
Chimn" mauns musk anid ine
uHpanalve, whit doss "Mudle
in Afrlon® mannt
1F wo' onn helleve In Afrien
und what makes un differ:
anty others will ballave fn [¢
wndl all 188 about, Brands pre
tha vehlele to/tall n naw Afe
ronn Ao .Thnl'nwh{M'I'N
(Houth Afrlen) and Glo (NI
Aoel) nve Aueh imporkant
prieoanR-Atarlan = they apenk
tn the Afrionn apirit of entra:
prenaurahip, oanfidenew and
resllionce,

How ean indigenons hual=
neRfer overoome the chal-
lenge of poor customer
onre? 3

Mot Indlgenoua husineares
dn not underatund that the
oonumer glven them n fl=
vanee 1o u‘mmlu nnd_ exisk
The firat thing we need tnilo
Iatn Intendues matrles whish
ghaw the carcelntinn of rerve
Jug vxeallanee to the hottom
line, Think restnuranta =
partlonluyly thare Whnt pey
# enmhination of hasle ?!un
tps. The only wiy Lo gel het=
ter ramunerntion Is io offer
eneellant nervies, and vigs
vavrig, The hrand and aervios
uiealiene I5 that premium
Dheyand normal servies de-
Tivary,

The rales of the GBO and
tha marketing monager
are getting less different)
how oan the two enntinue
10 ep=exfst withont the
othor swallowlng one?

Pl QRO In the ohiaf brand
ouatdinn; the embodiment |

af the heund = Hhe Hlﬂﬂll] of
whnt 10 expeet Inalde the
ovgnnlertion; A Ervey hy
Buraan Marateller. Hill VI
srtallihel that haaed on
roputavion nf'the GED, 0finer
eentdealde whother (o lnvenrt
Innenmpany, 04 poroent will
holleva In w eanipuny. Wdor:

pearsuri from thi media, 01

i ont Wil reenmmsnd
] unmﬂulw nA oo parts
ner, 04 par eent mnkntain

vonfidenos when Ahura prlea ||
Jng; I por.sent reeommand.

Hvo eampnny. i n unusl'rlnuu
to waorli. Bueh' i CRO

you hnve n markeling/hrm
nrlanted QRO on the honrd,

you'[1:huve & winnlng beand |

tonm: The marketing manng:

ar'a Fle L6 to be the nechiteet | 15

uf the hrang, Nok necegenrlly. | |

thu thew of it The CRO, Lken [
redidant of B eonmiry, gived ||

He viglon and sat the tone;

anel tha reat, marketing man=
nyimmnnt ineluded, put the
plnn inplnee;

How ean. ceuntrles like
Upanda fell themselves to

the rert of the world sue= |

ceprfully withont theow=
Ing AW hllllnl.[aohtnlln'rs
on  advertislng/market=

Ing?
Nntion. heanding Wlliws
the apme prineiples of mar=

kating [ shout hullding n
pEopngitinn thial resonntes
with eliison, invealnm unil
vinltors,  Bimilarly, meh
prapoition hes to bl
an 1 fundation of n olene
nnd differentinted Atratudy,
uomafatent dalivary il un=
dorplnning  penduets  and
rervieen an-platformp for de-=
iivaring the heand, Find the
unigue Aelling proposition
= yau eannnt b all things (o
averyhody, 1f Indin 5 nhout
1T, Renyn nhowt Bafari, what

i Ygandn's peopneltinn?

What natlonnl/earperate
hrandlng lessona enn be
trlien fyom the eorrent
fobal Anancial fltnation
for slmilae fature global
satartrophes?

T ough Umen, hennds hnve
to inveit in the fndnmentals
= ulity diferentintlon nnd
ennalatent dolivery, Idenlly, n
eountry's portfolin of invesl:
ment showll melude thoso

nre unlgua to the enuniry,
and therefore unennneuted
ta the mohal eunnomy as well
a5 those that ure = nibeil as
difffeultas It iveme With Afs
rlen in genesnl depended for
i lnFie extend on the "gener:
ORlY" nf tha worll, our far-
tuned are ofian ted together,

Whe li Thelieetslle Tialaf

eng?
Born And raised In mmherlf.
Aouth  Afrien, Theheetalle

llnfeny onrmed B (@i

|nutled nad MBA at Marque=
tte University In Milwauhee,
UAA, He starled morketing
career at Eolgate Palmallve,
UAA and then Bouth Afrios,
flun International, Prior ia
A Alatinguinhed sin-yenr op
reer 85 marketing direetor of
Nlke Bouth Afrlea then Afrien
wherahe led th erganiaation
\o marheting arganiantinn of
the venr, 4ii() peroentgrawth,
and tie giohnlly sought aler
Eunned Linns for advertising
ajeellance 10 {imas,

N
omnlsstion. & godsend, 1F |

Y IEANDING CHUTIALS Thisheest
o =lle lhalale

g, St Al e i
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Respedtis an|integral atiribute to our value system. Over \ 1o
the years respect has been towards those companies which
{have outperformed their competitors in strong leadership,
|business growth and innovation. Eaming the respect of the
region's business leaders is no.small feather in the cap for

the management.
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GROWTHIN A CHANGING MARKET
WILL YOU EMERGE MOST RESPECTELD?
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